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Research Background and Motivation Research Background

Research Background: Phenomenon

1 Party media overwhelms other market-based media on multimodal
social media platforms in terms of number of followers, retweets,
comments and other metrics(Fang, 2016).

2 Love your nation as love your idol: New media and fan
nationalism(Liu, 2017).

3 A new type of pro-market, scientific, high-tech, and weakly political
propaganda(Brady, 2012).
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Research Background and Motivation Motivation

New News Ecosystem

Low-choice to High-choice（Strömbäck et al., 2022）
1 The Internet reconstruct journalism and public sphere(Zhang, 2016a)
2 New news ecosystem: multiple & diverse actors(Zhang, 2016b)
3 Social media and digital platform’s competition for audiences’

attention(Long, 2017)
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Research Background and Motivation Motivation

The State-Preneurship Model

The State-Preneurship Model(Repnikova & Fang, 2018)
Experimentation with online platforms, such as ThePaper.cn
The existing central-level party media, such as CCTV News and
People’s Daily, becoming the two most popular WeChat public
account, according to data from newrank.cn. In April 2017, the
People’s Daily WeChat public account published 479 articles with
over 47.9 million views and 3.22 million likes, with CCTV News
not far behind.
The second change is the expansion of the number and reach of party
media and the empowerment of e-government through interaction
with the public. By the end of 2014, there were 277,000 government
Weibo accounts and more than 17,000 government WeChat public
accounts.
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Research Background and Motivation Motivation

The Shift in Propaganda

Soft Propaganda (Mattingly and Yao, 2022)

Long et al
Sensational Mode Grassroots emotional discourse as represented by the People’s Daily

Information Model Professional authoritative discourse represented by Chivalry
Fang et al

Mature Strategy Nationalist sentiment stimulation, title manipulation
Leverage Authority Consciously use their authority status

Resource Input Top-down affirmation and encouragement, and give space to try
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Research Background and Motivation Motivation

Trust and Affect: Two Key Concepts

Trust is generally regarded as a prerequisite for media to work.
Affectivity is a prominent feature of this digital journalism landscape
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Research Background and Motivation Motivation

Relational Trust

Trust Theory: Interpersonal trust vs. Systemic trust
1 Niklas Luhmann - Social System Theory: Trust as a mechanism to

simplify complexity
2 Giddens - Mordernity: Confidence that the individual or system can

be relied upon
Trust in China

1 Weber: Special Trust
2 Fukuyama: Low Trust Society
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Research Background and Motivation Motivation

Relational Trust

Trust as a functionalized mechanism embedded in social structures and
institutions(Luhmann, 1979), is also influenced by the structure in which
trust is embedded(Xiang, 2018).
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Research Background and Motivation Motivation

Relational Trust
Relationship is the law of trust generation. (Zhai,2023)

1 Yang Zhongfang: Focusing on the impact of social change and
transformation on trust in China

2 Zhai Xuewei: Contextualism vs. Individualism
Relational trust: relationship-based trust, often demonstrated through a
network of relationships, exists to build trust between the two parties for
affective interaction and perception(Chen, 2017; Zhai, 2003).
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Research Background and Motivation Motivation

Affective Perception

1 ”Emotion” is not only a private feeling, but also a social being, a
product of political, social and cultural constructions(Yuan, 2015).
The social bonding of people through the sharing of common
emotions or emotional experiences(Collins, 2014).

2 Party media use pro-people, warm and personal discourse strategies
3 The power of emotional communication in the social media

environment
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Research Background and Motivation Motivation

Concepts
Trust in Chinese culture is not only an emotional practice arising from
long-lasting interactions, but also a relational practice oriented to the
utilitarian interests of those in power in social relations.

Weak relational trust: audience trust in party media with high choice
and short range
Strong relational trust: audience trust in party media with low choice
and long range

The analysis of emotions is actually embedded in specific power
relations and social structures(Yuan, 2020). The direction of the flow
of emotions is related to social rank, positive emotions flow upward,
negative emotions flow downward, and groups with higher social rank
have more power to express negative emotions(Flam, 2004).

Positive affective perception: audience’s positive emotional perception
of party media
Negative affective perception: audience’s negative emotional
perception of party media

Party media preference: Preferential use for party media
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Research Methodology Research Questions and Hypothesis

Research Questions

1 RQ1：Why do people have party media preference?
2 RQ2：What kind of party media trust is party media preference based

on?
3 RQ3：What are the paths by which relational trust in party media

influences party media preferences?
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Research Methodology Research Questions and Hypothesis

Hypothesis
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Research Methodology Research Questions and Hypothesis

Process

1 Interview
2 Survey ( sample: N=1428 )
3 Data analysis
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Research Methodology Research Questions and Hypothesis

Statistics
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Research Methodology Research Questions and Hypothesis

Statistics
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Research Methodology Research Questions and Hypothesis

Statistics
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Research Methodology Research Questions and Hypothesis

Regression
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Research Methodology Research Questions and Hypothesis

Regression
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Regression
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Research Methodology Research Questions and Hypothesis

Bootstrapping
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Results Research results

Research Results

1 Emotional perception mediates the path of relational trust-party
media preference

2 Positive affective perception is the true mediating variable of trust
between the two relationships, while negative affective perception
plays almost no role

3 Strong relational trust relies more on positive affective perceptions,
while weak relational trust relies relatively less on positive affective
perceptions.
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Results Research Contribution

A Relational Trust Perspective

The meaning of media trust
1 Highly selective media environment, the importance of media trust
2 The complex connection between media use and media trust
3 Complex motivations for media use

Operationalization of trust
1 Trust itself is an intrinsically missing concept(Zhai, 2022)
2 Media trust suffers from a chronic lack of conceptualization and

operationalization(Strömbäck, 2020)
Emotional Strategies

1 Emotional flow and power structures in media systems
2 Audience perspectives on emotional journalism
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Results Research Contribution

Insufficient Research

1 The survey sample is a convenience sample
2 The study is a one-time data (one-shot)
3 The effect of potential control variables on the study results was not

considered
4 There is a large heterogeneity within the party media, and the

approach to relationship practice varies
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Results Research Contribution

Thank you! contact and any information:
liuruomeng@ucass.edu.cn liuruomeng.github.io
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